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Ogilvy conducted a series of brand make-over projects
for Everlight during the recent year, and accompanied
us on the path to a magnificent brand, allowing
the established brand of Everlight, which had just
advanced into its 40th year, with a brand new look,
soaring like an eagle with wings wide open.

On a beautiful day in warm March, we happily gathered
at Ogilvwy's meeting room to admire the first presentation of
advertising portfolio put together for Everlight by the creative
team. The new brand image is astonishing, in the form
of a simple benzene ring but blossoming like an attractive
cosmos flower, so vivid and brilliant. It makes us wonder
how good chemical products should be associated with our
lives, booming in hopes like the nature at it's best in spring.

At the same time, we also interviewed General Manager
Fu-Pei Wang, and asked her to share her thoughts as well as

expectations regarding the makeover of the Everlight brand.

The following is summarized from the interview:

Reporter (Q): What was your first impression of
Everlight? Is there any different feeling after further
contact?

General Manager Fu-Pei Wang (A): When Hsin-Chih,
Head of Strategic Planning, met up with me for the first time to
discuss about Everlight wanting to promote the brand, | knew
then that Everlight is involved in the chemical industry, and has
won several awards. | wondered in my mind back to find out
why this company won so many awards.

After several meetings, we came to understand Everlight's
determination to conduct the brand makeover. We actively
integrated data with a solemn attitude and conscientious style,
and discovered that Everlight is truly a great international brand.

However, when we look through Everlight's official website
and several version of company brochure and introduction,

the information and image presentation seemed rather

Interview with General Manager Fu-Pei Wang, Ogilvy PR
Regarding the Brand Makeover Project for Everlight
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complicated and somewhat lack of order and modern touch
of a big brand as it should be. All we perceived is that this is
an old company.

Meeting the management team, we discovered that
Everlight keeps its words and works solid hard, thus it is truly
a quality enterprise that "matches words with deeds”.

@ How do you introduce the branding project
for Everlight? What advantages and challenges
does Everlight possess?

@ The introduction of the branding project is mainly
categorized into four parts including brand exploration,
promises, performance and action. Through brand exploration,
we figure out the brand promise, brand value and brand
personality, then demonstrate a consistent style to present to
the world, and in the end, develop actions including training,
advertising, public relations and broadcasting.

Branding Is a long-term process, and the matters at the

beginning must be done accurately. Mormally we would
begin with interviews, and find out the most unique
and beautiful part of the enterprise brand through the
descriptions of the enterprise interior, and customers who
are leaders in the industry
Atter in-depth interviews, everybody's words used to describe
Everlight were fairly consistent, including honesty and integrity,
good conduct, moderate and nice, and people evidently feel
Everlight's strong enterprise culture. But it is unavoidable that
Everlight will indulge in this wonderful atmosphere, and lack
the enthusiasm and aspiration of international enterprises, as
well as the concept of thinking about its own situation from the
perspectives of the external world.
@ What was the most profound aspect to you
during the process of promoting the Everlight
branding project?

@The most profound impression was the corporate

Meeting the management team, we discovered that
Everlight keeps its words and works solid hard,thus itis truly

a quality enterprise that "matches words with deeds".
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identity system (CIS). Everlight wanted to update the Logo,
yet did not want to alter it completely, which meant that it
is certainly a grand event to surmount the old Everlight and
enter the brand new Everlight.

In order to select the new Logo out of the 3 versions that
we have initially made, it took a month of brainstorming and
discussions for the Everlight management team to make the
decision. As compared to common enterprises where the
CEQO makes the decision, Everlight's each and every decision
has to be discussed by many parties with deliberation until
mutual agreement is obtained, which is admirable.

| was invited to share the "Branding principle for B2B"
during Everlight's monthly meeting, where everyone took it
seriously and entered the meeting room energetically on that
morning to start on time. From the focusing eyes of the board
of directors, president and general manager who sat in the
first row, | knew that everybody values brand management.
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| am deeply moved by their devotion and learning attitude.

During the story telling training of "Seed Lecturer Training
Camp", everybody was capable of reciting the enterprise history
with ease, and the true emotions were very heart moving.

A project leader plays a vital role in whether the brand
promotion may be successful or not. Through Assistant Manager
Hsin-Chih, the principles and thoughts of us were accurately
communicated to the management team, thereby promptly
obtaining internal mutual agreement, which seldom occurs.

@) During the process of Everlight continuing to

promote the brand makeover, what challenges
will be faced?

@Since FEverlight already has unobstructed existing
channels for internal communications and value conveyance, |
believe that the harder part includes the following few points:

@ CIS alteration: Since Everlight features 15 overseas

branches, all Logos must be changed, which will involve
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many links, and will not be easily implemented within a
short-term period.

@ Marketing communications: The product marketing
personnel must convey the brand promise without
technical language, and tell the customers that Everlight's
products are not only harmless but beneticial, thus the
language needs 10 be communicated adequately.

© Customer communications: Seeing that Everlight tends more
towards interior operations, we especially added the demand
of the brand value "Customers come first", hoping that
Everlight may communicate with the customers more actively
as well as from their perspectives, and the content as well as the
techniques must also be more attractive to the world.

@ Through brand makeover, what new appearance is
expected to be demonstrated by Everlight? What

is the direction to strive towards from now aon?
@ Through brand makeover, it is expected that Everlight
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may demonstrate the new look with consistent CIS, and
overall image packaging to present the imposing manner of
an international renowned brand.

As for brand management, continucus and consistent
brand communications must be carried out to make people
feel the grand brand value of Everlight, thereby enhancing
product price, and further setting the international leading
company as the role model for learning.

At the same time, signature products conforming to the
principle of "Better Chemistry, Better Life" must be launched
on a reqgular basis; if there are no similar products at the
current stage, the research and development team must then
strive towards this direction.

In this way, the brand, marketing, product to research and
development may be linked instead of just being superficial, and
will be capable of taking on an entirely new look from inside to
outside, thereby fully demonstrating the brand spirit. @
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Everlight News JRE)iEE

Southern Taiwan Innovation &
Research Park mE|E &=

While celebrating its sixth anniversary, the Southern Taiwan
Textile Research Alliance selected Kevin Chou, the deputy
general manager of Everlight Chemical, to become its new
director-general. Director-general Chou said that members
will combine resources from industry, government,
academia, and research to develop creative green products

that will enhance Taiwan's textile industry.

Jun 05 Taipei | &1k

Operating Headquarters
SE R

Everlight Chemical was the first in the
manufacturing industry in Taiwan to be recognized as
Business Continuity Management compliant, gaining BS
25999 certification.

ensures that an enterprise will continue to operate in

enterprise

Business Continuity Management

adverse or emergency situations and further recover to its
normal status as soon as possible.

AACBERANELESFEEEAKRE  RABY

Jun 22

Commonwealth Publishing Group

X Pt

In an article about green enterprises, CommonWealth
magazine examined Everlight Chemical's successes in
protection. Professor Chu Po-Yung of

National Chiao Tung University visited six companies in

environmental

Taiwan to discuss new strategies to preserve a green earth.
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May 18 Taoyuan | k=]

National Taoyuan Special School
CHRYR YIS

Everlight Chemical participated in the "1 Sporting
Enterprise Volunteer Day — The Recycling and Garbage
Categorizing Experience Day for Taiwan's Special
Students." Through interesting and fun activities, the

students were taught the importance of recycling waste.
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Jun 07

Fuxing Township, Taoyuan County | HkE{EE4E
Jie Shou Junior High School | 7T FEl4

The "Chemistry Anywhere" rural township event organized
by the Department of Chemistry, Tamkang University, was
held again at Jie Shou Junior High School in Fuxing Township,
Taoyuan County. Activities and demonstrations included
"Curry Detective,” "Candle Dream” and "Rainbow Tadpole.”
Six employees of Everlight Chemical assisted to make the

event a success.
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“Loving to Demonstrate Vitality," “Loving to Write,”
"Loving to Photograph,” "Loving to Talk," "Loving to
Perform" and "Old Photos Telling Everlight's History"
were among a series of events held in north Taiwan to

celebrate Everlight's 40" anniversary.
[kFAA0BE FRERTIEE]
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Apr 20 & May 31

Taoyuan | #kE
Everlight 4th Plant

T VU

Wewouldlike to thanks the Agriculture Development [ 7 B2 2 5
Bureau, Taoyuan County Government, and Chung REREdE
Hwa Pulp Corporation for gifting nursery stocks of a4 4% + 4 8
Taiwan golden-rain tree and beefwood that were B3 £ i i
planted in the grounds of the Everlight 4™ Plant. B B R R =

AREEEREN - RIEREOD - HEER 2 FaRc

Jun 07

Tucheng, Taipei | 84t 14
Taiwan Textile Research Institute

whisiE S im e b ZTRT

Everlight Chemical Deputy General Manager Kevin
Chou received the "2012 Taiwan Technical Textile
Medal — Accomplishment Award" on behalf of the
company during the third convention of Taiwan fAEMEEERSEEXZREGHERBEE=E®S
Technical Texti le Association representatives. He  fRFEARE + WK NALREE "201268EXR
used the occasion to talk about Everlight Chemical's &hSiRIEE~EEEE |, » WHEPIFRALE
accomplishments and goals. R R GE -

Au 1 2 B scientific achievements, contribution to social harmony,
g Beijing | 3t

promotion of national innovation, stimulation of domestic
Diaoyutai State Guesthouse | 988 B EE demand, and participation in the creative industry. The

The 6" World Chinese corporation's honorary chairman, Chen Ding-chuan,

.-"

LFBHMIZE L FER [
- [, . received the award on behalf of the company:.
U on. omm Seerreel  Entrepreneurs’ Forumand P

L S amE- e

Outstanding Entrepreneur  SPEEEESEES TN "'EAERREAL
Award Ceremony, hosted X REERFTEERBEAS  TItREEL
bythe Chinese Economy Bl » B ERKATE " EEBESE - BEME
and Trade Promotion e B ARER - BEATRISER - B
Association, recently took place in Beijing. At the event, ARIRESR ) NRE - WMEENER - R TR
Everlight Chemical Industrial Corporation (Everlight Group) BEHEMTE/|ESEAAEN 'hEESTE
received the Outstanding Chinese Enterprise Award for its Zy M THREESEE ) SEBEER -
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When artistic elements of retro-style and pop-style are introduced into

leather, the products become more interesting and modern.
We hold the service attitude of client-centric, so as to allow the leather to

demonstrate a professional and LOHAS style, and allow leather to become
synonymous with modernity and fashion.
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' -I- h eﬂ“" Asian International Conference on Leather

Science and Technology (9" AICLST)" will
be held from November 12™-14"% 2012 at the Howard
International House, Taipel, Taiwan. It has taken asignificant
amount of effort for the Taiwan International Leather
Association to obtain the right from IULTCS (International
Union of Leather Technologists and Chemists Societies) in
order to host this conference.

With the outstanding planning and endeavor from
the respective entrepreneurs, Taiwan's leather industry
has completed an international industrial structure
while achieving the most significant status of leather for
worldwide major footwear brands. It has specifically fought
for the right to host AICLST 2012 in Taiwan, so as to invite
domestic/foreign experts, as well as scholars, to conduct
academic research, to exchange and share experiences via

this opportunity, to further demonstrate the accomplishment

The Olympics of the Leather Industry — 9™ AICLST

RERHRHETZEE—9" AICLST
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and power of Taiwan's leather industry, and to enhance 2. Eco-friendly bright red leather dye:
respective domestic research status, thereby giving foreign Everlight Chemical has developed the
experts, scholars, and enterprises the opportunity to learn  brand new structured product, "Everlan Red
about Taiwan's accomplishments in this domain. About ENGN", which is the eco-friendly bright red
200 domestic and foreign experts, scholars, and enterprises  leather dye capable of avoiding the usage of
are expected to attend this conference, which may further  m-toluidine as the raw material.
enhance the value of this convention. Topical speeches as
well as oral and poster presentations are included in the [Harmony, Satisfaction, Unity, Win-win}-
process of the conference. Taiwan International Leather Association
"Innovation and Customers Come First" has always been After several decades of endeavor and having
the brand promise for Everlight, and being one of the important  traveled to all parts in the world, the pioneers
suppliers for leather dyes, Everlight certainly will attend the  of Taiwan's leather industry have transformed
event, and has proposed two theses in total: it into a multinational business responsible for
1. Improvement of uneven dyeing for dark brown neck and  the production and supply of leather to various
growth wrinkles: Searches for the solution to the uneven neck  international footwear brands. Taiwan's leather
wrinkle dyeing problem which has been concerning leather  industry supplies 70~80% of the leather used by

manufactures for a long time. major footwear manufacturers worldwide; despite its

Taiwan's leather industry supplies 70~80%
of the leather used by major footwear
manufacturers worldwide.

ARREETHRRREEREEE70~
80%HRY{LIER -

Color Chem. Sales Div. | * Yi-Tang Chen
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appearance as a powerful leather kingdom, it is in fact
the accumulation of hard work and independent struggles
by the manufacturers in the industry. However, footwear
manufacturers or leather producers/suppliers in Taiwan all
operate by the OEM (Onginal Equipment Manufacturer)
business model, which is not only subject to the rawhide
suppliers’ unfair terms, marketing efforts are also hindered.
In turn, this results in an extremely low manufacturing
profit margin, while almost every aspect of their operation
is at the mercy of others

In view of this, the association founder — President Yang
Cheng of Tyche Group - combined leather manufacturer,
chemical material company, machinery facility company,
rawhide trader, and eco-friendly facility company to
"Taiwan International Leather Association
in Tainan on April 6th, 2008. There are

establish the
(TILA in short)"

currently 115 companies joined in the association as

members, symbolizing the grand unity between all
leather industries in Taiwan. Furthermore, the association
will organize numergus events annually, host a leather
industry forum each year on a regular basis, and attend
international conterences to advocate the principles
and brands for Taiwan's leather industry. The idea of
"Harmony, Satisfaction, Unity, Win-win" stated by the
former director-general Yang has now being actualized
one by one in Taiwan's leather field.

A re-election was carried out for the association in April
this year, with President Pai Chih-Hsiang from Tehchang as
the new director-general, and President Chen Chien-Hsin
from Everlight as the vice director-general. The association
has joined international leather organizations successively
after its establishment, and TILA also attended various
meetings from the different organizations, where our

strength, endeavors, and hard work received recognition
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and support from the
international  fields, further
endowing TILA in becoming
a core member amongst the
various organizations, where our
image as well as popularity has
further shined resplendently on the
international leather industry.

It is difficult to start an enterprise,
and even harder to keep it running,
therefore, the directions that need to
be worked on for the future include:
how to assist companies to expandries;
how to allow the association to keep
growing, how to make the association to
inherit successfully, and how to develop the
members' demands.
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The Dyeing Levelness on Full Grain Brown Color leather

Yun-Tai Yeh', Shiu-Fu Liang', Chih-Hung Yu", Chu-Fang Huang?

' Quiality Assurance, Everlight Chemical Industnal Corp.; Taoyuan, Taiwan
* Consultant, Tehchang Leather Products Corp., Taoyuan, Tarwan
E-mail; chyu@ecic.comatw

ABSTRACT

Levelness plays an important role in leather dyeing process. Particularly
on-full grain sémi-aniline and aniline leather that are treated With rarely:
finishing process, levelness directly affects thie leather utilization, However, ™
the " tinlevelness nn mediunm or dark brown color Ieaﬂ'ler caused L'ﬂ_.r
nature: neck wrinkle, belly-draiv and groyth marh: -0 Teaﬂwr makmg i
an Unavordable and frequently fcrUnd pmtﬂem and there rs: HD Eﬁecuue
5u1u1,1::|'1 in leather industry sufat: e T =

“THIS stody inyestigates, chemmali -Eﬂ!‘ﬂl‘l:‘l.ﬂl‘ﬂ]’ ami wdely wsed in thar
chromi tar:ned Ieamﬂr makmg dﬂnﬁg lhe retannmg nrﬂcedwe fmmw?et

;blue 10 the cmst inchiding dagr’easrr'ag dlrnme r&t.anrfmg, neu;,raham‘g
'{E‘ianﬂlﬁg d;rem-g fathquoring, and top: dyeing- pmt:e:-ﬁ Etf*'thai-wm::i

impact on-the levelness issue. In prefiminary result, we found éhoices and .
combinations of different d}res and chemicals‘would jmpfove the dyang
levelness of crust. Forexample, thelevelness varied with d:ffem-m tvegelable —
tanning agents under well degreasirig. - Besides, the mndlﬁedi 1. Acdid
Brown 165 combined with. anionic fatliguoring agent and’ the medified
C. | -Acid Brown 355 combined with ananic/nons-ienic fat!mummg agerit '
both performed better levelness than the C-|. Acid Brown 163 which easily
cause unlevelness on neck wrinkle, belly draw and growthmark. Choosing
appropriate dye and chemical and considering the combination: of agents
can effectively improve the unlevelness occurred in these nature defects
with medium or dark brown color, and enhance the leather utilization,
(PIRE)
Keyword:
Levelness, Wet blue, Full Grain, Growth Mark and
Brown Color
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Novel Green Dyestuff -Brilliant Acid Red Dye for Leather
Ke-Chou Chen'", Min-Chin Cheng', and Shun-Te Lin?

Dyestaff Lab, Everfight Chemical Industnial Co., Taoyuan, Taiwan
‘Quality Assurance, Everfight Chemical Industrial Co., Taoyuan, Taiwan
E-mail: Kechou@eoc.com.iw

ABSTRACT

Green chemistry and environmental protection are the trend of
industrial development and the cornerstone of sustainable enterprise.
Product safety is more and more emphasized by the customers along with
the advances in technology:.

C.I. Acid Red 283, a brilliant acid red dye used in-leather dyeing with
all around fastness -properties, such as light-fastness, water-fastness.
However due to using m-toluidine as a raw matenal during manufacturing
therefore..always caused a false positive. result-of o-toluidine under 1SO-

- 17234-17 2 method. m-Toluiding s a structure isomer of e-toluidine and

- notlisted in 24 forbidder afomatic amiries in Oeko-Tex staridard 100, fri :
2009, the Nike: Frr:rsﬁéd Product Hﬁtndedﬁubstanﬂes List {HSL} TeqUests

~ all“suppliers ,need 10 feport the séreening test datg of m-tojuidine and .-
patc:h_rldme for all products “Thierefore IhE dgﬁue t-i:: use-the G4 .l'!.t‘ ﬂ_ Red |

28375 heavily redijced birdyeing house, s ,--f“,

I order, o' solvé the pmbiem Eurerngm Ehm’r'irrl:éf'used nw; d'lfﬂ’nimsr
< <and sucaessfuly: tatichedra e prodact. It tan’ I*E'Hﬁﬂ the false

]j-:]ﬁIT.W-E' result of E-‘tﬂiuldll‘lﬂ hEEm.l.EE f'h=t{:n1'uidtne E!-E}Eﬁ!"l -+ badn Ljﬁﬁ:fw £

The, new product. lhat Iight TasmEES s 4-5, gl"ﬂdE“ Wiater- ‘fEianE-s 5 4-5-
grad-é achueves «E:{CEIIEM appl:caunn ﬂrcaaper'trea 35.#: I Add Red J&E.It

453 “brilliants Aric Red: ft:rdyemg leatfier and mgets the {nteua c:i G_n:een b
. e i Bl L e S

Keyword:
green chemistry, C.|. Acid Red'283,
m-toluidine, o-toluidine, Oeko-Tex
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President Chih Hsang Pai of Tehchang accepted the exclusive interview from Everlight's
quarterly team just before the leather forum on August 30. He told us about the brand stories
of customs first for the past 30 years together with Everlight. A return visit to Tehchang on
September 14, we found that grow together with customers and kept them in the first place,

was so joyful and un-limited happiness.

(Q What are the reasons for your choice to collaborate
with Everlight for so many years?

(B Geographical location, price, quality and technical

SErVICe capacity.

Everlight and Tehchang are geographically convenient
neighbors with factories in Dayuan Industrial Park. The
former President Pai Te-Wang from Tehchang interacted
and exchanged significantly with Everlight's founder, Chen
Ting-Chuan during the initial start-up stages of Tehchang.
The former president once indicated that the supply should
be based on local resources, as local purchases feature the

advantages of cost reduction, avoiding interference of
foreign exchange, and shortening the delivery date. With
a low visibility of orders nowadays, it requires 3 months to
import the materials, which further proves the wisdom of
the former president, as Tehchang's mobile demands for
production lines may be satisfied through such purchasing
system,

Moreover, Everlight's stable quality is comparable
to foreign factories, with the quality of some products
being even better. Everlight actually solves issues that
the clients' could not handle via comprehensive solutions

Customers Come First — 30 Years of Collaboration
Interview with President Chih-Hsang Pai, Tehchang Leather Products Co.
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and technical services, allowing Tehchang and its
downstream clients to grow mutually, Twenty years ago,
when Tehchang set up factory overseas, Everlight did not
neglect the demands from these manufacturers even
though its factory was based in Taiwan, and Everlight's

service capacity did not decrease even the slightest.

Tehchang became a loyal old client
for the past 30 years to Everlight based
on the factors of Everlight's quality,
shipments and prices, in addition with the
sufficient technical team capacity and the
instant service as well as technical support.
It is Everlight's "customers
come first" attitude that touched
Tehchang, as it values and satisfies
the clients' needs to jointly create
value with the clients, which was the
force driving Tehchang to maintain
the collaborative relationship with
Everlight for the past 30 years.
(@ Which incident or story out of the
current. technical service capacity
offered by Everlight impressed you

the most?

Tehchang became a loyal old client for the past 30 years

to Everlight based on the factors of Everlight' s quality,
shipments and prices, in addition with the sufficient
technical team capacity and the instant service as well as

technical support.
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(A) The enterprise's social responsibility allowed the
enterprise's operations to exceed the standards of
moralities, laws and the public's demands.

Over a decade ago, | was invited to attend an
1ISO14001 certifying presentation by your company,
where | realized that an enterprise must value
environmental protection in order to achieve
sustainable development, and this is of priority for
the leather manufacturing industry's sustainable
development. Therefore, Tehchang has been
following the governmental regulations ever since
its establishment., However, during this certifying
presentation, | respect the President's principles
even more. It is an enterprise with a sense of
responsibility, and its operating approaches have
exceeded the standards of moralities, laws, and
the public's demands. The enterprise knows what it

needs to do, and did not work passively according
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to the governmental regulations. President Chen's
principles introduced positive strength to me during
the transformation of an enterprise, especially
Tehchang, which as gradually transformed into an
internationalized company.

ff_{f_}} What are your expectations towards the remake of

the Everlight brand and Everlight Chemical?

(&) Allow the leather industry to be heard and seen, and
endow Taiwan's leather manufacturing industry with
qualified successors.

Based on the symbiotic relationship of common
prosperity within the industry, | hope that there is a
strong and powerful company in Taiwan capable of
entering the international leather organizations such
as ITLA, so as to enhance the overall industry image,
popularity, status, aswell asinfluential power worldwide
for Taiwan's leather industry. | anticipate Everlight's
senior officials taking on the role of the director-
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general for  globalized
leather  institutes, and
creating different milestones
for the leather industry via
outstanding planning. | also
hope the Everlight Chemical
research department may
present more theses, allow these
research reports to be closer to the
knowledge required by the industry,
and expects to enhance Taiwan’'s
leather making techniques, as well as
to achieve sustainable development
for the industry through the sharing of
leather manufacturing professional skills
and material application principles, thereby
offering Taiwan's leather manufacturing
industry with qualified successors. §@
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Established in 1978, Tehchang Leather Products
Co., Ltd located in No.121, Minsheng Rd., Neihai
Village, Dayuan Township, Taoyuan County is
involved in the manufacture and marketing of
leather products. It was the first in Asia to establish
the department for developing PU with high
physical properties in 1985, in addition with the
implementation of computerized management. Its
products are divided into three major categories:
sports (recreational) shoes, outdoor (mountain
climbing) shoes & leather for female shoes. The
types of leather it produces include: Aniline
leather, waxed leather, water-proof waxed leather,
Nubuck, water-proof Nubuck, crazy horse leather,
various special Gore-Tex® |eather products. It was
honored as the best leather manufacturer in Asia
during 2011.

http:/fwww.cthw.com.tw
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products may be seen and used
Leather

clothes, shoes, bags, and belts. However, the colors for leather

in everyone's life, in the forms of

are unnatural, and 1t Is the leather dyes that allow leather to
demonstrate varieties of color and beauty, allowing leather

products to transform into craftworks and even artworks.

The escalating price of rawhide during recent years has
resulted in the uneven guality of rawhide, but customers still
expect for technology breakthroughs for the high quality
products, and conseguently raised their requirements on
the chemical materials. Taking dyes for instance, besides
expecting outstanding physical properties, the demands
towards good dyeing build up, the high absorption ability of
the dyes, as well as environmental protection have become
stronger. Therefore Everlight devotes iself to enhancing

RED DR,RED Magic
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the development and application as stated in the brand
promise " Better Chemistry, Better Life" in order to introduce
"Innovation" and "Breakthroughs" for the products, thereby
jointly create values with customers. Everlight now proudly
launch an eco-friendly, high-absorption, and well dyeing
levelness collections of leather dyes to solve the customers’
problems: Rolls-Royce (BROWN H-DG & BROWN H-DW), and
Ferrari Red (RED DR).

hhovation and breakthrotghs

A. Ferrari Red (RED DR): it is a single component dye
demonstrating the trend of the red color; featuring excellent
build-up performance, brilliant absorption, and good dyeing
levelness. Brilliant absorption allows for less usage of dyes to
achieve the color brightness, which is advantageous towards
environmental protection.

B. Rolls-Royce:

1. BROWN H-DG: Dyeing levelness has been a challenge

Color Chem. Sales Div. |
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to marketed products like BROWN EDG. Our R&D group
worked closely with technical service team to accelerated
launch BROWN H-DG, featuring better physical properties,
good dyeing levelness, and easy complementation, to solve
the customers' issues. BROWN H-DG is highly recognized by
customers for solving these dyeing problems.

2. BROWN H-DW: The marketed product BROWN EDW
exhibits extremely poor PVC mugration, and cannot be
improved when it is already dyed on leather. Everlight's BROWN
H-DW not only features better absorption ability and physical
properties, but also improves the issue of poor PVC migration.
Furthermore, it makes great complementary for matching
DARK BROWN colors. Thereby it altered the conventional
application of black dye when customers demand dark colors,
resulting in more evenly distributed leather dyeing.

Customers come first:

Pecple involved in the leather industry feature a strong

EREFEJMENENT  EEEETEEENT R SIS RER .
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HERE B -

LEBE

RExRFABREHEREN—FILES  KiEFE

human touch, and Everlight has many good
clients and partners who provide us with the
motivation and ideas for improvement, and
to make more eco-friendly products.

This product collection featuring high
absorption was launched based on the
customer's demands and endeavors from the
leather team. The sales grow rapidly in the Great
China region, as well as Europe, while achieving
recognition from customers. It's the proven
result of our effort "Building a strong foundation,
Yielding positive results" . The customers "believe™ in
Everlight's sincere and reliable enterprise responsibility,
and further "hope" that innovation and breakthroughs
of issues may be continued on the products. It is the
chemical reaction of "love" that touched the customers,
endowed them with a better life, and “jointly created
value” with the customers.
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" h Chemical has involved in
Ever |g tleather dye industry for
more than 30 years with core competence in optimizing
manufacturing procedures to make high quality and price
competitive products. In order to satisfy customers’higher
demands towards washing and perspiration-fastness
during recent years, The Leather Team had worked
together to provide corresponding solutions from: two
different approaches. One is to modify the leather dyeing
procedure and the other to redesign the molecular
structure of dyes. Ultimately we accomplished to publish
an exclusive dyeing procedure patent for the leather
industry and a leather dye structural design patent,
Everlight Chemical has made a great leap forward in
leather Industry.

Conventional leather dyes are mainly acidic or direct

Leap! Evolution of Leather Dyes
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dyes, but the bonding energy is weaker for such dyes with
leather, and exhibit bad washing and perspiration-fastness.
Dye manufacturers are driven to search for different types
of dyes, in addition to the development of new dyeing
procedure and choices of auxiliaries, thereby enhancing
leather's washing and perspiration-fastness after dyeing.
The bonding between leather and dyes are ionic bond
or covalent bond. Since these bonds are reversible and
can be easily broken under conditions of high humidity
and high pH, dyes will migrate to other parts of the
leather, resulting in contamination, Therefore, in order
to enhance the washing and perspiration-fastness, the
new generation leather dyes are designed with functional
groups capable of forming covalent bond with leather
fibers in the molecular level. Furthermore, the choice
of colors and their compatibility to each other must be

adjusted carefully to provide even dyeing

guality due to unique structure of dyes.
Nevertheless, the new form of dye design

is unable to entirely satisfy all particular

demands, and must be used conjunctly with

new dyeing procedure and carefully chosen

auxiliaries in order to allow dyes to completely

bond onto leather fibers, thereby achieving

excellent even dyeing quality and reproducibility.

As a joint effort, the Leather Team has launched

a set of new leather dye collection, Everlan R-FL,

complemented by the dyeing procedure and auxiliaries

to achieve outstanding washing and perspiration-

fastness. It is the best recommendation to apply on

guality leather accessories, gloves and washable leather

shoes. @

Everlan R-FL, complemented by the dyeing procedure and
auxiliariestoachieve outstanding washingand perspiration-
fastness.
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renowned European and
N U m e ro U Shmentan brands, as well
as enterprises, responded to the recent environmental
protection action to ban the use of polyvinyl chloride (PVC).
Thus, TPU (Polyurethane) with lower hazards and naturally
decomposition in the environment becomes the new
generation eco-friendly material for footwear. At present,
TPU has gradually replaced PVC, and is further massively
applied on shoe surfaces, soles, and air pads by various
countries in Europe and the United State. Application of
TPU may also be seen in modern sports shoes. In view of
this, Everlight has timely launched a collection of leather
dyes suitable for TPU while following this trend.

When combining colorful leather with TPU materials in
application, it is vital to carefully choose the right structure

and selection of dyes. Small molecules like dyes will migrate

TPU Eco-Friendly Shoes with New Perspectives
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onto TPU from leather, not only contaminating your favorite
footwear, but also resulting in the fading of genuine leather
shoes, causing a significant damage in quality. However,
there is still no internationalized regulation standard
available for the migration test of TPU, and each customer
features its own testing approach. Everlight adapted
the most stringent inspection standard to develop a set
of dye collection with high TPU fastness via listening to
the customers' demands. With the extensive use of TPU
nowadays, Everlight advances towards a more living attitude
to allow mutual adherence between TPU and the leather
with Everlan's high TPU fastness dye collection, such that
less contamination will occur even under harsh environment
of high temperature and humidity. This collection includes
over 70% of leather colors, capable of satisfying customers'

application demands, while also featuring the characteristic

of high absorption and reduce the true
color of dyeing wastewater, thereby
allowing cost reduction in wastewater
treatment. This collection of dyes not only
can be applied on eco-friendly materials, but
the high absorption characteristic made its
application friendlier towards the earth.
Everlight Chemical has devoted itself to
offering high quality chemical products and
services for the past 40 years. Our constant
innovation and care for customers' demand
allow Everlan to maintain attractive to all fields
in this green environmental trend. We promised to
make continuous contribution to treasure the earth
resources and achieve sustainable development, and
fulfill the concept of "Better Chemistry Better Life". i§

The leather dye with Everlan’ s high TPU
fastnessdye collection, less contamination
will occur even under harsh environment
of high temperature and humidity.
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3CHE oo AR m ARy B %2
trend has stimulated the 3C product
Amarket auring recent years, such
that one mobile phone per person in the
past is no longer sufficient to describe the
current phenomenon, where one is often 1
accompanied with a smart phone on the 2 i === ==
belt, as well as various mobile devices SN \ A
in the briefcase, including a tablet or <o .
notebook computer. Which bring about
3C product accessories becoming indispensible for the , These accessories dress rigid and cold 3C products with
fashion industry other than bags, clothes, and shoes. beautiful clothing, thereby introducing warm colors of
Especially some boutique brands such as LV, BV, and leather into the cold technology.
LOEWE, which all launched leather actessories including Everlight has been constantly researching to improve
computer leather covers and mobile phone leather covers.  the dyes based on the spirit of "customers come first”

Fun Leather World —
Fashion and Luxury
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for a long time, so as to develop products conforming to
customer demands, with perspiration-fastness being the
most vital quality factor for the leather accessories of such
3C products. The eco-friendly dye from Everlight plays

the important role of offering leather with colors, and

this dye collection has performed outstandingly towards
perspiration-fastness, allowing hand-held accessories to
withstand color changing due to perspiration. There was
a company with an order for dark cream mobile phone
leather covers, which had the issue of being unable to
deliver the products due to uneven dyeing conditions
during the production process. However, with much
understanding and communication from Everlight's

technical department, they hayve successfully resolved

the problem of uneven dyeing with
customized products, allowing the

brand image of "Better Chemistry, Better

Life" to be implemented deep into the
customer's hearts.

Other than the diversified colors for the
leather accessories of 3C products, modern
design is also featured to offer more vibrant
pattern options to consumers. The next time
you enter a boutigue store, remember to put
a beautiful leather jacket on your mobile phone
as well, making your mobile phone more unique,
and the leather product that you are using currently
may very well be the work from Everlan! §§

The eco-friendly dye from Everlight plays the importantrole
of offering leather with colors, and this dye collection has
performed outstandingly towards perspiration-fastness.
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Everlan Red DR

Excellent Color Series

Yellowish
Red ENGN
Brown EDK

Bordeaux shade

TOP100 Everlight

TAIWAN BRANDS Chemical
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h 9" Asian International Conference on Leather Science and Technology (Sth
T eAf\IELST}H.ﬂ.fiII be held from November 12-14, 2012 in Taiwan. The team for the
quarterly publication exclusively interviewed President Pai Chih-Hsiang from Tehchang Leather
Products Co., Ltd, to talk about the client-centric Everlight from a customer's perspective.

Everlight's "3 No's and 1 Without" policy is: "No processing fee", "No carton fee", "No
inspection fee" and "Without the Fear of Disturbance in the Rear™ are all the best illustrations
for Everlight's brand value of "Client-centric". Winning articles for Everlight's brand article

contest described Everlight's touching stories.
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TEHCHANG LEATHER PRODUCTS CO0., LTD.

Tehchang Leather Products Co.,Ltd.
121, MING SHENG ROAD,, MAY-HAI TSLN,
Ta-YLUAN, TACYLIAN TAIWAN R.O.C

TEL:{H66)d=-380 548
FAXBEE 3-2865008

http://www.cthw.com.tw

p ofenvironmental policy

> ! to marth toward new eral

ﬁ - :
v &
JOINLAND

ZhuHal Joinland Leather Products Co.,Ltd.
XIAWVILLAGE, QlAN WU TOWM DO MEN DISTRICT
SHU HAICITY GUANG DONG PROVINGE, PR.C.

TEL (075615575229

FAX:(0756)5653256

The"Environmental Protection”
and the "Quality” areourinsistences

“Develop continususly forever”

vl for an Earth mental effort

i H‘ cxpect o lead the leather industry

ENVIRONMENTAL PROTECTION

s Qoality Assurapce - Environmenital Proection = ProfitSharing

OF LEATHERS & TECHNOLOGY

¢ bewr professional quality contral sysrem in the world.

Dong Guan Joinland Leather Products Co.,Ltd,
WANDONG INDUSTRIAL PARK, WANLIOUN

DONGGUAN CITY,GUANGEONG PROVINCE PR
TEL:(0769)8854078
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